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Why Sponsor a Balloon Event?

Balloons inspire the childlike qualities of wonder and awe in all of us. The faces of adults and children alike express the same wide‑eyed stare as they watch the billowing colors coming to life. Crowds applaud as their opened-mouthed smiles turn into excited cheers and gleeful Wow's. People are feverishly photographing everywhere. Whether as a spectator or passenger we are gripped by a unique and wonderful force when these 70 foot tall multi colored, giant bags of air tower over and float all around us. Many have beautiful spectrums of color or custom designs. Some are special shapes, resembling a dragon, truck, newspaper, cartoon characters, beautiful birds, our favorite animals and the like. Others carry business and product messages. All enthusiastically join in the exciting adventure of this spectacular, lighter than air celebration. 

Our minds and emotions are permanently imbued with a balloon's message. They are remembered. People write letters to them, ask for autographs from the pilots and send photos and videos to the owners. Many decide to chase them, not only for one flight, but often go to other events the balloon is attending. Others sign on as steady crewmembers. 

The experience of balloons flying away or ascending to lofty heights, provoke our feelings and thoughts, filling our minds with ideas of soaring as a bird, riding magic carpets or being one with the sky as the wind itself. Remember as a child looking up to the sky and asking, "what would it be like to walk on the clouds?" 
Wherever balloons fly and land the public is involved and profoundly affected. The event is related excitedly to friends, family and co-workers. Things such as: "My dog was barking like crazy! When I looked out of my house a RE/MAX balloon flew over my chimney!" "The Tony the Tiger balloon landed in my yard yesterday!" "This balloon with lots of colors on it came into a field we were driving by. We ran over to help it land!  The pilot gave my kid a memento! It was fun! We had a ball! look at these pictures!  I got it on video!" Balloons mesmerize, entrance and purely delight us by their beauty, sheer size and thrilling behavior. They draw us to them as if by some mysterious instinct. 


II

1. Proven track record: Balloon events are one of the largest spectator sports and entertainment attractions. Thousands of corporations actively participate in or underwrite them. Attendance can range from 20,000 at small events to more than 1,500,000 at the biggest. These events generate mass media attention from small to large, radio stations, newspapers, magazines and TV stations, reaching innumerable people beyond the area attended. 

2. Advertising outside the clutter: Balloons captivate attention, visually broadcasting your message. This unique method stands out majestically in its presentation. Most people cannot ignore a balloon, whether it's a hot air balloon, static displayed inflatable, in print or on a TV screen. Much of corporate America understands this. Hence the thousands of corporate, natural and special-shaped hot air balloons and inflatables appear at events and in advertising everywhere. 

3. Name and product recognition: The opportunities available at a balloon event for promoting a name or product are high quality and have direct impact. The hot air balloons, inflatables, print, TV, radio, field displays and activities can be customized for any level of sponsor participation. Since the public is experientially involved in the event, it becomes a vivid recollection and is carried with them long after they leave.

4. Image association: Prestigious - Consumer friendly (welcomes public participation for all ages) - Wholesome outdoor fun - Family and singles entertainment - Multi-cultural - Beneficial to the needs of the communities involved. Charities and nonprofit organization are some of the biggest supporters and benefactors who volunteer heavily for these events. Everyone loves a hot-air balloon festival. 

5. Cost effective: Balloon promotions and events produce more value for the dollar than other forms of advertising especially when considering the added publicity generated from the media and other exposure. People take pictures and videos to show family, friends and acquaintances. Some get them published in their local newspaper or shown on cable channels. How often do you see someone pull off to the side of a road to take a picture of a billboard? All of these combined impressions translate into measurable dollars. (See 1989 Gibbons Report CPM analysis.)
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Sponsorship Definitions and Opportunities

Level A: Associate/supporting Sponsor; Community businesses or individuals contributing to the basic financial and services needs of the festival. Basket banner.

Level B: Corporate Sponsor; Specific promotional on field display and basket banner.

Level C: VIP Sponsor; Specifically assigned to the participation of one balloon and an on field display for the event.

Level D: VIP Corporate Sponsor; Specifically assigned to the participation of one balloon, with on field exhibit to display company products or services for the event.

Level E: Major Sponsor; Specifically assigned to one balloon's participation, with on field exhibit to display company products or services and a 20 foot promotional cold air balloon on site. Will also be named for a specific festival flight or balloon glow and the assigned balloon will take a foremost position on the field for the event.

Level F: Title Sponsor; Co-promoter and festivals primary exhibitor. Specifically assigned to one balloon's participation, taking the foremost position on the field, with every participating balloon’s basket displaying title sponsor banner. Activities center tent, and on field exhibit with 25 foot promotional cold air balloon.

Corporate Balloons; May be entered separately or in combination with any of the above.

All of the above qualify for additional amenities. See Participation and Benefits next.
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Participation and Benefits

Level A: 
Associate /supporting Sponsors are the grass roots backers of the event. A festival can be put on with just their participation. They provide the basic financial or service requirements for the festivals needs. Usually these are community based thereby having a symbiotic relationship to the event.

* A hot air balloon will carry sponsor banner on its basket

* Listing as a sponsor in all festival printed collaterals and official program

* (4) Complimentary admission passes for the duration of event

* (1) Festival tee shirt and lapel pin

Level B: 
Corporate Sponsors are those wishing to promote at the event, beyond Level A, requiring more name or product recognition.

* A hot air balloon will carry sponsor banner on its basket

* Listing as a sponsor in all festival printed collaterals and official program

* 3' by 8' Signage along festival perimeter

* (2) Passenger passes for a balloon ride

* (4) Complimentary admission passes for the duration of event

* (2) Festival tee shirts and lapel pins

Level C: 
VIP Sponsors are specially presented in the media and on the balloon.

* A hot air balloon will carry a billboard-sized envelope banner on its equator

* Listing as a sponsor in all festival printed collaterals

* Quarter-page advertisement in the official festival program

* 3' by 8' Signage along festival perimeter

* Acknowledgement in all media related promotions as a sponsor

* (2) Passenger passes for a balloon ride

* (4) Complimentary admission passes for the duration of event

* (2) Festival tee shirts and lapel pins
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Level D: 

VIP Corporate Sponsor status is prominently enlarged on the field, in the media and festival advertisements.

* A hot air balloon will carry a billboard-sized envelope banner on its equator

* Listing as a VIP Corporate Sponsor in all festival collaterals

* Half page advertisement in the official festival program

* 3' by 8' Signage by exhibit tent and festival perimeter

* Acknowledgement in all media related promotions as a VIP Corporate Sponsor

* On field exhibit tent to display company products or services

* (4) Passenger passes for a balloon ride

* (8) Complimentary admission passes for duration of event

* (4) Festival tee shirts and lapel pins

Level E: 

Major Sponsors are more eminently displayed on the field and given extensive notoriety in the media, festival advertisements and activity.

* A hot air balloon will carry a billboard-sized envelope banner on its equator and will    take a foremost position on the balloon launch area

* Major listing in all festival collaterals

* Full page advertisement in the official festival program

* 3' by 8' Signage by exhibit tent and festival perimeter

* Acknowledgement in all media related promotions as a Major Sponsor

* On field exhibit tent to display company products or services

* Named sponsor for one of the festivals ascensions, races or glow

* 20' Promotional cold air balloon with company banner

* (6) Passenger passes for a balloon ride

* (12) Complimentary admission passes for duration of event

* (6) Festival tee Shirts and lapel pins
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Level F: 
TITLE SPONSOR will be named as Co-promoter alongside the festival name in all media and festival advertisement. Positioned and presented as the festivals primary exhibitor.

* A hot air balloon will carry a billboard-sized envelope        banner on its equator and take the foremost position on the    balloon launch area.

* Listed with festival in all its collaterals

* Outside titled and inside full front page advertisement in

   the official festival program.

* 3' by 8' Signage by exhibit tent and festival perimeter

* Top billing in all media related promotions

* Large activities center tent for hospitality and to display 

   company products and services. Would include VIP

   catering.

* Named sponsor for one festivals ascensions, races or

   glow.

* 25' Promotional cold air balloon with company banner.

* (12) Passenger passes for a balloon ride

* (24) Complimentary admission passes for the duration of

   the event.

* (12) Festival tee shirts and lapel pins.
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Other Options

1. Cold Air Balloons:

15 Foot;

20 Foot;

25 Foot;
2. Activities Tents:

10'X10';

10'X20';

20'X20';

20'X40';
3. Field Signage: Hard with stakes. Vinyl.
2'X4';

3'X8';

4'X12';

5'X14';

4. Festival Program:

1/8 Page;

1/4 Page;

1/2 Page;

Full Page:
5. Catering:

6. Balloon Passenger Ride:

7. Admission Passes:

8. Tee Shirts:

9. Lapel Pins:
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Suggested Advantages

Participants Having Marketing Firms or Departments who wish to advertise and promote their involvement in the event before, during and after the festival term and outside the site, can take advantage of our organizations' assistance to do so. We will provide resources, information, advice and referrals to guide and coordinate those efforts. Our cooperation is extended to any agency, media or organization that can benefit our sponsors and the festival.
All levels of sponsorship may choose from the list of options to adjust their participation and benefits. This is made available with the understanding that some sponsors may prefer to purchase a specific package but would like to add more in their presentation and involvement.

Non Sponsorship participation of businesses or individuals on the field, taking part in the event, can also take advantage of our options list. This will allow them to promote or provide added conveniences and amenities for themselves and their clients.

Outside Promoters who are businesses or individuals, off the field and not involved in sponsorship or participating in the event can present themselves at the field or in the festivals program also.

Interested Parties can purchase some of the options as gifts or amenities for employees, friends and relatives.

Trade Offs or any other advantages must be negotiated with the Festival Committee.
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How To Join


Applicants
1. Consider the information provided, and then determine what would best suit the firms' or individuals' needs:

2. Decide and make firm what levels and/or options you prefer no later than 45 days prior to the event date.

3. Submit a contract of you own, or you can request an agreement from the festival committee.

4. Must meet insurance requirements and have them accepted by the festival committee in advance, no later than 30 days prior to the event date.

5. All contracts and agreements must be signed, witnessed and turned into the committee’s office no later than 45 days prior to the event date.

6. Submit all fees and payments with the signed agreement or contract.

